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Vicky Rideout
Vice President, Kaiser Family Foundation

Victoria Rideout, M.A. is a vice president at thaiser Family Foundation
and director of the Foundation's Program for thed$bf Entertainment
Media and Health. She has directed numerous stedi¢opics such as:
media use by children and youth, from infancy tigfoteenage years; the
educational claims of media products for youngdsiaih; the role of media in
childhood obesity; parental opinions of TV and otiiedia; sexual content
on television; parents’ use of media ratings andsadies; and teens’ use of
the Internet for health information. She has alsodeicted numerous focus
groups among parents, children and teens regand@dia, and created award-winning public servicep=agns

in partnership with television networks MTV, BETAAWPN. Ms. Rideout’s research has been publishdkein
Journal of the American Medical AssociatiandHealth Affairs and has been widely reported on in the popular
press. She graduated with honors from Harvard Usityeand received her MA from Syracuse University.

David Kleeman
President, American Center for Children and Media

David Kleeman is President of the American CerteChildren and Media, an
ideas, expertise, and information as a means fitdibg quality. The Center is
leading the children’s media industry in developsugtainable and kid-friendly
solutions to long-standing issues.

The Center looks worldwide for best practices. iDas Advisory Board Chair to

the international children's TV festival, PRIX JEBSSE, and has chaired North v

American advisors to four World Summits on Media@hildren.

David is in demand as a strategist, analyst, awthdrspeaker. He has advised
producers and broadcasters, as well as organizdtiethe MIT Media Lab and
UNICEF. In 2002-3, he led and authored a majadysfar PBS and the Markle
Foundation, on public broadcasting’s unique roteschildren in the digital era. He has written timok
chapters on children’s media, and numerous artfolesade, academic and general press.

David graduated from Harvard College. He is mdrieas two daughters, and lives in Chicago.



Elizabeth Perle
Editor-in-Chief, Common Sense Media

A twenty year publishing veteran, Liz is resporsifdr the overall editorial
leadership of Common Sense Media. She was Vicedergsand Publisher of
several of the nation's most prestigious publistiagses including William
Morrow/Avon Books, Addison-Wesley, Prentice HaleBs (Simon&Schuster),
and Associate Publisher of Bantam Books. In addlitioher experience editing
and marketing books, Liz is also an author, mastmdy of the bestselling
Money, A Memoir, Women, Emotions, and Cash, as alihe critically
acclaimed When Work Doesn't Work Anymore: Women rkVand Identity. Liz
has two kids — a preteen and a teen — who lovéntieenet, video games, music
and basically anything with a battery or that pligsShe and her husband spend
many hours attempting to manage their media consamshe is a graduate of
Yale University.

Provocations

Gloria Tristani
President, Benton Foundation

Former FCC Commissioner Gloria Tristani oversees Banton Foundation’s
work educating policymakers, academics, and ats$ieibout communications
policy debates and advocating for tangible puliteriest benefits from the
transition to digital broadcasting. Before joiniBgnton in 2006, Ms. Tristani
served as managing director of the Office of Comication of the United Church
of Christ (OC, Inc.), where she advocated for thblipg interest in the media,
including a diversity of ownership and viewpointganingful public interest
obligations, and enhanced children's educatior@nramming. During her tenure
at the FCC, Ms. Tristani was committed to ensutivad all Americans were able
to share in the benefits of the telecommunicatiemslution. She was an advocatt
for the FCC's Equal Employment Opportunity rulesarity ownership of media
properties, broadcasters' provision of opportusitog political discourse, the E-
rate, while fighting against children's exposurd@toviolence and broadcast indecency. Before sgreimthe
FCC, she was the first woman elected to the NewiddeState Corporation Commission. She has a Banfr
Barnard College and a J.D. from the University eiANMexico School of Law. She was born and raiseslain
Juan, Puerto Rico.

Tim Winter
Executive Director, Parents Television Council

Tim Winter became Executive Director of the Par@rgkevision Council (PTC)
in April of 2003, bringing over twenty years of spgons and financial
management experience in broadcasting, cable s&avyivideo distribution
over the internet, and video game publishing.

Mr. Winter spent fifteen years at NBC where he sdrin a number of financial
and management roles. He was the corporate clemtfot NBC's owned-and-
operated station in Los Angeles; he served inanfiial management capacity
for NBC's Cable and Internet Divisions; he perfothfmancial planning and
analysis for NBC'’s broadcast television and calelevork operations in the US
and in Europe; and he participated in the creasfahe MSNBC cable news
network.
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In 1996 Mr. Winter joined the MGM film studio, wheehe was responsible for all business mattersmgl&t
the studio’s online and video game publishing vesgu

Mr. Winter also spent several years as a seniawxe developing internet streaming media techgiels,
allowing broadcasters and cable networks to extieail content distribution reach beyond their ndrma
footprint.

Born and raised in northern Virginia, Winter grathehfrom Principia College with a degree in Busfnes
Administration, and he earned his Juris DoctoradefLoyola Law School in Los Angeles.

Jim Dyke
Executive Director, TV Watch

Jim Dyke is Executive Director of TV Watch. He Is@President of Jim Dyke &
Associates, a communications consulting firm thavjales strategic advice and
media relations for public affairs and public redas campaigns to corporations,
trade associations and issue-based coalitions.

Dyke is a seasoned communications and politicataijye who has helped shape
the public policy landscape both in and outsidthefBeltway for over a decade.
During that time, Dyke worked on three Presidert@hpaigns, managed a
congressional campaign, served in the Bush Admatish and worked in the
private sector.

Adam Thierer
Senior Fellow and Director, Center for Digital Madireedom, Progress and Freedom
Foundation

Adam Thierer is a Senior Fellow and the DirectoP&F's Center for Digital
Media Freedom (CDMF). As Director of the CDMF, Tilgieanalyzes public
policy developments that impact both the economat social aspects of the
media industry, with a strong focus on First Amerdirissues. Prior to joining
PFF in 2005, Adam spent four years at the Catadtlistas Director of
Telecommunications Studies, and nine years at Térédde Foundation as a
Fellow in Economic Policy. His work on communicat# high-technology, and
media policy has been featured in The Wall Streatrdal, The Washington
Post, The New York Times, Investors Business D&byrbes, The Economist,
Newsweek, and many other newspapers, newslettetsrade journals. Adam
is the author or editor of five books on diversgite such as intellectual
property, mass media regulation, Internet goveraamz jurisdiction,
regulation of network industries, and the roleafdralism within high-technology markets. Beforenowg to

Washington, Adam spent time in London, EnglandhatAdam Smith Institute where he worked on refofm o

the British legal system. Mr. Thierer earned hi8.Bn journalism and political science at Indianaitgrsity,
and received his M.A. in international business aggment and trade theory at the University of Margl In
his spare time, Adam also works as a media intiegrapecialist with a small Virginia firm that spgalizes in
"smart home" creation and calibration (i.e., ingiglfully integrated home audio, video, data, digtting
systems). He resides in McLean, Virginia with higevand two children.
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Joe Miller
Vice President, Sales, TiVo Inc.

As an early member of the TiVo sales and markettagn, Joe orchestrated the
company's entry into the retail channel and crafteshg marketing relationships
with partner companies. Currently, Joe is focusethe management of all
aspects of the company's sales and distributianteff

Prior to joining TiVo, Joe was with US Satellited&dcasting from 1994 to 1999
as General Manager of Retail Sales. As GM of R&aliés, Joe directed
subscriber acquisition via the retail channel. Pidgoining US Satellite
Broadcasting, Joe was National Sales Manager farSatellite Programming.

Joe holds a B.A. degree in Public Relations fromatBeest Texas State.

Michael McKeehan
Director, Internet & Technology Policy, Verizon Coranications

Currently Director, Internet & Technology Policyrfderizon, Mr. McKeehan is
responsible for developing policy strategies foxtrgeneration network and
service platforms, including fiber to the premi$e$TP) and voice over IP
(VolIP). Previously, Mr. McKeehan was a Distinguidiidember of the Technical
Staff in the Verizon Technology Organization, resgible for developing platform
and service requirements for a variety of narromd wide-band communications
initiatives. He holds three patents on call forvilagdservices using advanced
intelligent networking technology. Mr. McKeehan Ha$§.E.E., M.B.A., and J.D.
degrees, all from the University of Maryland, ascimember of the Maryland
and federal bar associations.

Jerry Berman
President, Center for Democracy and Technology

Jerry Berman is the founder and President of theeCdor Democracy and
Technology (CDT). CDT is a Washington, DC basedrmét public policy
organization founded in December of 1994.

Mr. Berman is also the President of the Internaidation Foundation (IEF), a
Washington, DC based non-profit established byiteathternet companies and
public interest groups to conduct programs desidoextiucate policy makers and
the public about the commercial and democraticrg@keof today's decentralized
and global Internet. IEF organizes forums for tlem@essional Internet Caucus,
sponsors conferences on issues such as child safetgrivacy online, and
develops and operates consumer education sitesasuBbtNetWise. Mr. Berma
heads the Advisory Committee to the Congressiartatihet Caucus, a bipartisan
group of over 160 members of Congress which spdmsemet policy forums and
a speakers program to increase congressional twadéirsg of the Internet.

In 1999 Mr. Berman served on the Congressionalpoaged Child Online Protection Commission tasked t
study technologies and other methods for protedmlgiren from objectionable material on the Intdrn
consistent with constitutional values.
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Prior to founding the Center for Democracy and hetbgy, Mr. Berman was a Director of the Electronic
Frontier Foundation. From 1978-1988, Mr Berman wagef Legislative Counsel at the ACLU and founded a
director of ACLU Projects on Privacy and Informatidechnology.

Mr. Berman received his BA, MA, and LLB at the Ueirsity of California, Berkeley. He graduated witimbrs,
was elected to Phi Beta Kappa and served as aor eflithe California Law Review at Boalt Law School

Chuck Cosson
Policy Counsel, Microsoft Corporation

Chuck Cosson provides regulatory and public pddidyice for Microsoft Corporation
in a number of substantive areas, including childreafety, accessibility and
telecoms/media policy. Chuck also supports Micrisgilicy communications work
and its citizenship initiatives, with an emphagisomline safety. Most recently, Chuck
was VP for Public Policy in Vodafone's Americas/sggion. There, he led the
company's public policy efforts in the U.S. andtciruted to work in China, Japan,
Mexico, Canada and Brazil. Chuck also chaired thiepteam at the Liberty Alliance,
where he was active on Internet safety and privesyes. Prior to Vodafone, Chuck
worked on public policy matters at AirTouch Comnuations and, during the drafting
and implementation of the 1996 Telecommunicatioos Ae was at the United States
Telephone Association in Washington, D.C.

Chuck attended Dickinson College in Carlisle, PAd ¢he George Washington University law schooligi
native of Washington, D.C., and is married with tetdldren. Chuck recently published a novel erditle
Whitewasha political satire written under the pseudonynkBfair.

Michele Stockwell
Director, Education and Family Policy, Progressadicy Institute

Michele Stockwelis director of education and family policy at thegressive Policy Institute, focusing on
efforts to strengthen families, ensure safe andlyafmendly media for children, and create a pueldiducation
system based on equity, public school choice, higdtdemic standards, and results. Prior to joiRiRY she was
policy director for U.S. Senator Joseph Liebermgmésidential campaign and served in his U.S. Seofiite

as his chief policy advisor for education, and raeaiid values issues. Ms. Stockwell also was kgisl
assistant to former U.S. Rep. Dave McCurdy (OKY has worked on a range of social issues in bath th
private sector and at the local government level.
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Other Panelists

Kimberly Barnes O’Connor
Deputy Director, National PTA

Claire Green
President, Parents’ Choice Foundation

For Claire Green, in many ways, leading ParentgiGhFoundation is
preserving a legacy. The organization was foundel®i78 by her mother,
author and educator Diana Huss Green.

From the beginnings of Parents’ Choice Foundat@aire has been an active

participant and advisor — serving on the video @helision panels, and

conferring with board members on matters in anthefmedia. As the

organization matured and developed into one oh#tmn’s foremost reviewers

of children’s media and toys, Claire followed tpabgress with keen interest

and insight. In her own career, Claire had establi herself as a much-sought-

after video producer, director of large-scale publents, and marketing communications counsetorinig
skills that would be invaluable in years to convghen Diana Huss Green was ready to turn the reifjtie
Foundation over to her daughter in 1999, Claire prapared and eager to take the organization tolexeis of
achievement. And that she has done.

Claire is a frequent guest speaker at toy and softwdustry meetings and has been widely quotédkimrint
and broadcast media about the best in childrentianéys, books, music and more. She is devatehet
Foundation’s mission to provide parents with infation to participate wisely in their children’s teang. As
she is fond of saying: “I am privileged to be twmnductor of a large and wonderfully dedicated estta of
experts—including teachers, librarians, scientigésforming and visual artists, engineers, parants of
course, kids themselves—all with one goal in minecommending children’s media and toys that rétiee
highest standards of excelleraed are fun, safe and socially sound.”

Jeannine Kenney
Senior Policy Analyst, Consumers Union

Jeannine Kenney is a senior policy analyst for Qoress Union, publisher of
Consumer Reportsvorking out of the Washington D.C. policy offic&ls. Kenney
rejoined CU in February 2005. In her new capadity, Kenney covers
telecommunications and media issues and providgsosufor other key consumer
advocacy projects.

Ms. Kenney worked for Senator Russ Feingold (D-$iiin 1993 through 1997 as a
legislative assistant with policy responsibilities food, agriculture, conservation,
telecommunications and transportation issues.dhdapacity, she covered the 1996
Telecommunications Act, with a focus on the Sensimrncerns regarding media
concentration and Internet free speech (CommuoicatDecency Act) provisions
included in the Act.

From 1997 to 1999, she was employed by ConsumemUvhere she covered food safety and related
environmental issues. Prior to rejoining Consuntér®n in 2005, Ms. Kenney was Vice President foblRu
Affairs and Member Services at the National CoofpegaBusiness Association, a membership organiadtio
consumer-owned cooperatives. While at NCBA, Ms. iégnspearheaded the organization’s campaign taesecu
a new, specialized top-level Internet domain (TE@)exclusive use by some 750,000 member-owned
cooperatives worldwide. The TLD, .coop, was appdove the Internet Corporation for Assigned Names an
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Numbers in 2000 and went live in 2002. It is novdeliy used by cooperatives worldwide in web and d-ma
addresses.

Tim Lordan
Executive Director, Internet Education Foundation

Mr. Lordan serves as executive director for thermet Education Foundation (IEF)
a non-partisan, non-profit 501(c)(3) organizatidedicated to educating the public
and policy makers about the potential of a decémh global Internet to promote
democracy, communications and commerce. Mr. Lojdised the IEF in 1999 as
the first permanent staff member. The |IEF asdi<fforts of the Congressional
Internet Caucus Advisory Committee in educating @ess about the Internet and
related policy issues. Mr. Lordan helps coordiriatse Internet Caucus Advisory
Committee initiatives as well as other public ediacaactivities regarding the
Internet. In 1999, Lordan helped develop and lauhehGetNetWise "one-click”
parental empowerment resource and has since laditicbé State of the Net" projec
designed to measure the success of the Interimeteitural, socio-political and
economic terms.

Since graduating from law school in 1995, Mr. Lardeas amassed a broad range of experience in ldhcp
policy, media relations and political strategizifgior to joining the IEF Mr. Lordan served as dgmolicy
counsel for the Internet Alliance, a Washingtondsbsdustry trade association. Mr. Lordan's otlost®
include: Edelman Public Relations Worldwide, futhé consultant for AT&T's Law and Government Affair
Department and WGBH Educational Foundation. A gaaelwf Suffolk University Law School in Boston,
Massachusetts, Mr. Lordan currently resides in Wagbn, DC.

Jeff J. Mcintyre
Senior Legislative and Federal Affairs Officer, Amean Psychological Association

Jeff Mcintyre is a Senior Legislative and Federtthiks Officer for the American Psychological Assaton
(APA). As such, he is responsible for coveringiessregarding media and telecommunications, crimiséice,
and international issues.

Jeff was named as part of the negotiation tearthtodevelopment of a new television ratings sysdech
participated in a series of meetings with formezé/President Gore on the matter. He was namdutd/hite
House Task Force on Navigating the New Media. éteex] as an advisor to the Federal Communication
Commission’s V-Chip Task Force and the Federal @@dmmission’s Study on the Marketing of Violenoe t
Children. He has testified before the Senate Cormen€ommittee, the House Judiciary Committee, hrd t
House Commerce Committee of the United States @ssgthe National Academy of Sciences, and the U.S.
Institute of Medicine concerning children and mediues.

Jeff has appeared on/in CNN, Fox News, The New Yamkes, The Los Angeles Times, CBS, The Washington
Post, Headline News, C-SPAN, The Village Voice esal/local public affairs television programs, amd
numerous radio talk shows through out the UnitedeSt He has been an invited speaker before iaedgoms
such as the Ms. Foundation for Women, TransAftica,Children’s Defense Fund, and the Toy Manufactur

of America. His publications include a recentdetiin the Journal of the American Behavioral Stgtn

His prior experience includes death penalty worthwimnesty International and several years in the
Washington D.C. inner-city school system teachioigflict resolution and non-violence skills to gamgmbers.
He is an avid whitewater kayaker, holding the hgjtteaching and rescue certifications from the Acaer
Canoe Association and is currently sponsored bg@nassi Kayaks of Milan, Italy. Jeff holds a gratki
degree in Ethics from The American University in$N@mgton D.C.
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Patti Miller
Vice President and Director, Children & the Medradgtam,
Children Now

Patti Miller is Vice President and Director of tBildren & the Media Program
at Children Now, a national child advocacy orgatiiwa She oversees
independent research projects on children and #diarand monitors public
policy development in the communications fieldteaffects children. Her areas
of expertise include: children’s media policy, peitime television diversity,
children's programming and gender representationseidia. She has testified
before the Senate Commerce Committee and the Hélmramunications
Commission on various children and media issues.

Prior to joining Children Now, Ms. Miller worked asproject manager at a Sa
Francisco-based research firm, evaluating childreducational programs for
PBS. She also spent several years working in relseard production for CBS News in Washington, DNIs.
Miller holds a master’s degree in social scienoesducation from Stanford University and is a PéidBKappa
graduate of the University of California at Berkelgith a degree in mass communications.

Brent Olson
Assistant Vice President, Regulatory Policy, AT&T

Brent Olsorserves as Assistant Vice President-Regulatory Y diimerging
Services and Technologies at AT&T. Mr. Olson'pogsibilities at AT&T

include helping to develop, and coordinate at Huefal and state levels, AT&T's
regulatory policies covering emerging technologsesh as broadband, IP-based
services, and video technology services.

Mr. Olson has more than 12 years of telecommurtinatiaw and policy
experience, most recently having served at the &€tbe Deputy Chief,
Competition Policy Division of the Wireline Compétin Bureau, where he helped
lead the division’s work on a number of competitr@tated matters, such as the
UNE Triennial Review proceeding, and various braadbrelated matters.

Prior to joining the FCC, Mr. Olson was responsiioleoverseeing US regulatory

issues for Cable & Wireless, a global internet aeicommunications company, developing and advogatie
company’s policy positions in front of the FCC astdte regulatory bodies. Mr. Olson started hisllegreer as
an attorney at the FCC, beginning as a staff attoim the then newly-formed Cable Services Bureal a
culminating with a 3% year stint as a senior aggrim the Policy Division of the Common Carrier Bau in the
wake of the 1996 Telecom Act.

He is a graduate of Northwestern University andis@ JD from the UCLA School of Law.

Lesli Rotenberg
Senior Vice President, PBS KIDS Next Generation isled

Lesli Rotenberg is a leading brand strategist gieoig in media brands. Her
experience spans the worlds of broadcast and teleldsion, feature films, home
video and publishing.

PBS recently appointed Rotenberg to lead PBS KlB$t Eeneration Media, a

five-year initiative defining the role PBS will plan the changing digital
children’s media landscape. Most immediately piibsd by this initiative are a
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new preschool multi-platform destination and a &d+hmulticast service for early elementary schads k
launching in fall 2006. Additionally, Rotenberg timues to oversee the strategic positioning of ptime and
children’s programming, online content and educasiervices across a growing number of media plaor

Rotenberg was named one of the nation’s top 15 “@fotn Watch” by Advertising Age in 2001. Rotenberg
has received numerous advertising and promotiootsancluding the 2003 Emmy for Best Commerciag, th
2004 CINE Special Jury Award for Best On-Air Promo.

Prior to joining PBS, Rotenberg was Vice Presiddrtlarketing for Animal Planet, a division of Disgery
Communications, Inc. Her career also includes etarg and editorial posts at Vestron, Simon & Stfuand
Scholastic.

Moderators

Michael Calabrese,
Vice President and Director, Wireless Future Pnogidew America Foundation

Michael Calabrese is Vice President and DirectdhefWireless Future
Program at the New America Foundation, a non-ptbiitk tank based in
Washington, D.C. He oversees the Foundation’s tsfforimprove our nation’s
management of publicly-owned assets — particutéidypublic airwaves. New
America advocates open, unlicensed access to ezasing share of the
airwaves to facilitate community wireless netwottkat promote more
affordable broadband access and non-commercialanmgtiforms. It also
advocates a greater return to the public from cororaldicensees, including
spectrum fees earmarked to finance the digitaréutd non-commercial public
service media.

Previously, Mr. Calabrese served as General Cowfitbé Congressional Joint

Economic Committee and as benefits counsel atatiemal AFL-CIO. He is

the co-author of three previous books on policy politics and has published

opinion articles in the nation’s leading outlets;luding The Atlantic Monthly,

The Washington Post, The Wall Street Journal arelNéw York Times. He is a graduate of Stanfordifzss
and Law Schools, where he earned a JD/MBA degrekagraduate of Harvard College, where he earned a
B.A. in Economics and Government.

Drew Clark,
Senior Writer, National Journal Group

Drew Clark is Senior Writer for National Journald@p. Since the founding of
National Journal's Technology Daily in 1998, Clads reported on and
analyzed Internet law and its impact on privactellactual property, antitrust,
free speech and telecommunications. He is alscoSExiitor, National
Journal’s Insider Update: The Telecom Act, devdtedaily coverage of
communications policy. As Contributing Editor foolress Daily, he explores
the digital convergence of broadcasting, sateltigdle, wireless,
telecommunications and technology in his columniréd/in Washington." His
blog is www.drewclark.com.

Clark is a sought-after speaker on technology sdadevents including the
Consumer Electronic Show and the Higher Educatiechmfology Alliance. He
regularly comments on television and in print toe ¥Washington Post's Outlook
section, Slate, and Reason. An honors graduatevaft®more College and the
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Columbia Graduate School of Journalism, Clark ésgis the launch of The New York Times on the Wedb.
has worked for daily newspapers in New York Citgn$rancisco and Johannesburg, South Africa, wiere
wrote about the end of apartheid. Clark has coredlé# marathons, including two Boston marathondivés

in McLean, Virginia, with his wife, Jennifer, antks/ear-old son, Elijah.
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