
 
 

Beyond Censorship:  
Technologies and Policies to Give Parents Control  

Over Children’s Media Content 
 

PANELISTS  
 
Opening Presentations 
 
Vicky Rideout 
Vice President, Kaiser Family Foundation 

Victoria Rideout, M.A. is a vice president at the Kaiser Family Foundation 
and director of the Foundation's Program for the Study of Entertainment 
Media and Health.  She has directed numerous studies on topics such as: 
media use by children and youth, from infancy through teenage years; the 
educational claims of media products for young children; the role of media in 
childhood obesity; parental opinions of TV and other media; sexual content 
on television; parents’ use of media ratings and advisories; and teens’ use of 
the Internet for health information. She has also conducted numerous focus 
groups among parents, children and teens regarding media, and created award-winning public service campaigns 
in partnership with television networks MTV, BET and UPN. Ms. Rideout’s research has been published in the 
Journal of the American Medical Association and Health Affairs, and has been widely reported on in the popular 
press. She graduated with honors from Harvard University and received her MA from Syracuse University.  
 
 
David Kleeman 
President, American Center for Children and Media 

David Kleeman is President of the American Center for Children and Media, an 
executive roundtable and professional development hub that promotes exchange of 
ideas, expertise, and information as a means for building quality.  The Center is 
leading the children’s media industry in developing sustainable and kid-friendly 
solutions to long-standing issues. 
  
The Center looks worldwide for best practices.  David is Advisory Board Chair to 
the international children's TV festival, PRIX JEUNESSE, and has chaired North 
American advisors to four World Summits on Media for Children. 
  
David is in demand as a strategist, analyst, author and speaker.  He has advised 
producers and broadcasters, as well as organizations like the MIT Media Lab and 
UNICEF.  In 2002-3, he led and authored a major study for PBS and the Markle 
Foundation, on public broadcasting’s unique roles for children in the digital era.  He has written two book 
chapters on children’s media, and numerous articles for trade, academic and general press. 
  
David graduated from Harvard College.  He is married, has two daughters, and lives in Chicago.   
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Elizabeth Perle 
Editor-in-Chief, Common Sense Media 

A twenty year publishing veteran, Liz is responsible for the overall editorial 
leadership of Common Sense Media. She was Vice President and Publisher of 
several of the nation's most prestigious publishing houses including William 
Morrow/Avon Books, Addison-Wesley, Prentice Hall Press (Simon&Schuster), 
and Associate Publisher of Bantam Books. In addition to her experience editing 
and marketing books, Liz is also an author, most recently of the bestselling 
Money, A Memoir, Women, Emotions, and Cash, as well as the critically 
acclaimed When Work Doesn't Work Anymore: Women, Work, and Identity. Liz 
has two kids — a preteen and a teen — who love the Internet, video games, music 
and basically anything with a battery or that plugs in. She and her husband spend 
many hours attempting to manage their media consumption. She is a graduate of 
Yale University. 
 
 
Provocations 
 
Gloria Tristani 
President, Benton Foundation 

Former FCC Commissioner Gloria Tristani oversees The Benton Foundation’s 
work educating policymakers, academics, and activists about communications 
policy debates and advocating for tangible public interest benefits from the 
transition to digital broadcasting. Before joining Benton in 2006, Ms. Tristani 
served as managing director of the Office of Communication of the United Church 
of Christ (OC, Inc.), where she advocated for the public interest in the media, 
including a diversity of ownership and viewpoints, meaningful public interest 
obligations, and enhanced children's educational programming. During her tenure 
at the FCC, Ms. Tristani was committed to ensuring that all Americans were able 
to share in the benefits of the telecommunications revolution. She was an advocate 
for the FCC's Equal Employment Opportunity rules, minority ownership of media 
properties, broadcasters' provision of opportunities for political discourse, the E-
rate, while fighting against children's exposure to TV violence and broadcast indecency. Before serving on the 
FCC, she was the first woman elected to the New Mexico State Corporation Commission. She has a B.A. from 
Barnard College and a J.D. from the University of New Mexico School of Law. She was born and raised in San 
Juan, Puerto Rico. 
 
 
Tim Winter 
Executive Director, Parents Television Council 

Tim Winter became Executive Director of the Parents Television Council (PTC) 
in April of 2003, bringing over twenty years of operations and financial 
management experience in broadcasting, cable television, video distribution 
over the internet, and video game publishing. 
 
Mr. Winter spent fifteen years at NBC where he served in a number of financial 
and management roles.  He was the corporate controller for NBC’s owned-and-
operated station in Los Angeles; he served in a financial management capacity 
for NBC’s Cable and Internet Divisions; he performed financial planning and 
analysis for NBC’s broadcast television and cable network operations in the US 
and in Europe; and he participated in the creation of the MSNBC cable news 
network. 
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In 1996 Mr. Winter joined the MGM film studio, where he was responsible for all business matters relating to 
the studio’s online and video game publishing ventures. 
 
Mr. Winter also spent several years as a senior executive developing internet streaming media technologies, 
allowing broadcasters and cable networks to extend their content distribution reach beyond their normal 
footprint. 
 
Born and raised in northern Virginia, Winter graduated from Principia College with a degree in Business 
Administration, and he earned his Juris Doctorate from Loyola Law School in Los Angeles. 
  
 
Jim Dyke 
Executive Director, TV Watch 

Jim Dyke is Executive Director of TV Watch. He is also President of Jim Dyke & 
Associates, a communications consulting firm that provides strategic advice and 
media relations for public affairs and public relations campaigns to corporations, 
trade associations and issue-based coalitions.  
  
Dyke is a seasoned communications and political operative who has helped shape 
the public policy landscape both in and outside of the Beltway for over a decade. 
During that time, Dyke worked on three Presidential campaigns, managed a 
congressional campaign, served in the Bush Administration and worked in the 
private sector.  
 

 
Adam Thierer 
Senior Fellow and Director, Center for Digital Media Freedom, Progress and Freedom 
Foundation 

Adam Thierer is a Senior Fellow and the Director of PFF's Center for Digital 
Media Freedom (CDMF). As Director of the CDMF, Thierer analyzes public 
policy developments that impact both the economic and social aspects of the 
media industry, with a strong focus on First Amendment issues. Prior to joining 
PFF in 2005, Adam spent four years at the Cato Institute as Director of 
Telecommunications Studies, and nine years at The Heritage Foundation as a 
Fellow in Economic Policy. His work on communications, high-technology, and 
media policy has been featured in The Wall Street Journal, The Washington 
Post, The New York Times, Investors Business Daily, Forbes, The Economist, 
Newsweek, and many other newspapers, newsletters, and trade journals. Adam 
is the author or editor of five books on diverse topics such as intellectual 
property, mass media regulation, Internet governance and jurisdiction, 
regulation of network industries, and the role of federalism within high-technology markets. Before coming to 
Washington, Adam spent time in London, England at the Adam Smith Institute where he worked on reform of 
the British legal system. Mr. Thierer earned his B.A. in journalism and political science at Indiana University, 
and received his M.A. in international business management and trade theory at the University of Maryland. In 
his spare time, Adam also works as a media integration specialist with a small Virginia firm that specializes in 
"smart home" creation and calibration (i.e., installing fully integrated home audio, video, data, and lighting 
systems). He resides in McLean, Virginia with his wife and two children. 
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Joe Miller 
Vice President, Sales, TiVo Inc. 

As an early member of the TiVo sales and marketing team, Joe orchestrated the 
company's entry into the retail channel and crafted strong marketing relationships 
with partner companies. Currently, Joe is focused on the management of all 
aspects of the company's sales and distribution efforts.  
 
Prior to joining TiVo, Joe was with US Satellite Broadcasting from 1994 to 1999 
as General Manager of Retail Sales. As GM of Retail Sales, Joe directed 
subscriber acquisition via the retail channel. Prior to joining US Satellite 
Broadcasting, Joe was National Sales Manager for Cox Satellite Programming.  
 
Joe holds a B.A. degree in Public Relations from Southwest Texas State. 
 

 
Michael McKeehan 
Director, Internet & Technology Policy, Verizon Communications 

Currently Director, Internet & Technology Policy for Verizon, Mr. McKeehan is 
responsible for developing policy strategies for next-generation network and 
service platforms, including fiber to the premises (FTTP) and voice over IP 
(VoIP). Previously, Mr. McKeehan was a Distinguished Member of the Technical 
Staff in the Verizon Technology Organization, responsible for developing platform 
and service requirements for a variety of narrow- and wide-band communications 
initiatives. He holds three patents on call forwarding services using advanced 
intelligent networking technology. Mr. McKeehan has B.S.E.E., M.B.A., and J.D. 
degrees, all from the University of Maryland, and is a member of the Maryland 
and federal bar associations. 
 

 
Jerry Berman 
President, Center for Democracy and Technology 

Jerry Berman is the founder and President of the Center for Democracy and 
Technology (CDT). CDT is a Washington, DC based Internet public policy 
organization founded in December of 1994.  
 
Mr. Berman is also the President of the Internet Education Foundation (IEF), a 
Washington, DC based non-profit established by leading Internet companies and 
public interest groups to conduct programs designed to educate policy makers and 
the public about the commercial and democratic potential of today's decentralized 
and global Internet. IEF organizes forums for the Congressional Internet Caucus, 
sponsors conferences on issues such as child safety and privacy online, and 
develops and operates consumer education sites such as GetNetWise.  Mr. Berman 
heads the Advisory Committee to the Congressional Internet Caucus, a bipartisan 
group of over 160 members of Congress which sponsor Internet policy forums and 
a speakers program to increase congressional understanding of the Internet. 
 
In 1999 Mr. Berman served on the Congressionally appointed Child Online Protection Commission tasked to 
study technologies and other methods for protecting children from objectionable material on the Internet 
consistent with constitutional values. 
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Prior to founding the Center for Democracy and Technology, Mr. Berman was a Director of the Electronic 
Frontier Foundation. From 1978-1988, Mr Berman was Chief Legislative Counsel at the ACLU and founder and 
director of ACLU Projects on Privacy and Information Technology. 
 
Mr. Berman received his BA, MA, and LLB at the University of California, Berkeley. He graduated with honors, 
was elected to Phi Beta Kappa and served as an editor of the California Law Review at Boalt Law School. 
 
 
Chuck Cosson 
Policy Counsel, Microsoft Corporation 

Chuck Cosson provides regulatory and public policy advice for Microsoft Corporation 
in a number of substantive areas, including children's safety, accessibility and 
telecoms/media policy. Chuck also supports Microsoft's policy communications work 
and its citizenship initiatives, with an emphasis on online safety. Most recently, Chuck 
was VP for Public Policy in Vodafone's Americas/Asia region. There, he led the 
company's public policy efforts in the U.S. and contributed to work in China, Japan, 
Mexico, Canada and Brazil. Chuck also chaired the policy team at the Liberty Alliance, 
where he was active on Internet safety and privacy issues. Prior to Vodafone, Chuck 
worked on public policy matters at AirTouch Communications and, during the drafting 
and implementation of the 1996 Telecommunications Act, he was at the United States 
Telephone Association in Washington, D.C. 

Chuck attended Dickinson College in Carlisle, PA, and the George Washington University law school. He is a 
native of Washington, D.C., and is married with two children. Chuck recently published a novel entitled 
Whitewash, a political satire written under the pseudonym Erik Blair. 

 
Michele Stockwell 
Director, Education and Family Policy, Progressive Policy Institute 

Michele Stockwell is director of education and family policy at the Progressive Policy Institute, focusing on 
efforts to strengthen families, ensure safe and family-friendly media for children, and create a public education 
system based on equity, public school choice, high academic standards, and results.  Prior to joining PPI, she was 
policy director for U.S. Senator Joseph Lieberman’s presidential campaign and served in his U.S. Senate office 
as his chief policy advisor for education, and media and values issues.  Ms. Stockwell also was legislative 
assistant to former U.S. Rep. Dave McCurdy (OK), and has worked on a range of social issues in both the 
private sector and at the local government level.   
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Other Panelists 
 
Kimberly Barnes O’Connor 
Deputy Director, National PTA 

 
Claire Green 
President, Parents’ Choice Foundation 

For Claire Green, in many ways, leading Parents’ Choice Foundation is 
preserving a legacy. The organization was founded in 1978 by her mother, 
author and educator Diana Huss Green.  
 
From the beginnings of Parents’ Choice Foundation, Claire has been an active 
participant and advisor – serving on the video and television panels, and 
conferring with board members on matters in and of the media.  As the 
organization matured and developed into one of the nation’s foremost reviewers 
of children’s media and toys, Claire followed that progress with keen interest 
and insight.  In her own career, Claire had established herself as a much-sought-
after video producer, director of large-scale public events, and marketing communications counselor, honing 
skills that would be invaluable in years to come.  When Diana Huss Green was ready to turn the reigns of the 
Foundation over to her daughter in 1999, Claire was prepared and eager to take the organization to new levels of 
achievement.  And that she has done.       
 
Claire is a frequent guest speaker at toy and software industry meetings and has been widely quoted in the print 
and broadcast media about the best in children’s media, toys, books, music and more.  She is devoted to the 
Foundation’s mission to provide parents with information to participate wisely in their children’s learning.  As 
she is fond of saying:  “I am privileged to be the conductor of a large and wonderfully dedicated orchestra of 
experts—including teachers, librarians, scientists, performing and visual artists, engineers, parents and, of 
course, kids themselves—all with one goal in mind:  recommending children’s media and toys that reflect the 
highest standards of excellence and are fun, safe and socially sound.” 
 
 
Jeannine Kenney 
Senior Policy Analyst, Consumers Union 

Jeannine Kenney is a senior policy analyst for Consumers Union, publisher of 
Consumer Reports, working out of the Washington D.C. policy office.  Ms. Kenney 
rejoined CU in February 2005. In her new capacity, Ms. Kenney covers 
telecommunications and media issues and provides support for other key consumer 
advocacy projects.  
 
Ms. Kenney worked for Senator Russ Feingold (D-WI) from 1993 through 1997 as a 
legislative assistant with policy responsibilities for food, agriculture, conservation, 
telecommunications and transportation issues. In that capacity, she covered the 1996 
Telecommunications Act, with a focus on the Senator’s concerns regarding media 
concentration and Internet free speech (Communications Decency Act) provisions 
included in the Act.   
 
From 1997 to 1999, she was employed by Consumers Union where she covered food safety and related 
environmental issues. Prior to rejoining Consumers Union in 2005, Ms. Kenney was Vice President for Public 
Affairs and Member Services at the National Cooperative Business Association, a membership organization for 
consumer-owned cooperatives. While at NCBA, Ms. Kenney spearheaded the organization’s campaign to secure 
a new, specialized top-level Internet domain (TLD) for exclusive use by some 750,000 member-owned 
cooperatives worldwide. The TLD, .coop, was approved by the Internet Corporation for Assigned Names and 
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Numbers in 2000 and went live in 2002. It is now widely used by cooperatives worldwide in web and e-mail 
addresses.    
 
 
Tim Lordan 
Executive Director, Internet Education Foundation 

Mr. Lordan serves as executive director for the Internet Education Foundation (IEF), 
a non-partisan, non-profit 501(c)(3) organization, dedicated to educating the public 
and policy makers about the potential of a decentralized global Internet to promote 
democracy, communications and commerce. Mr. Lordan joined the IEF in 1999 as 
the first permanent staff member. The IEF assists the efforts of the Congressional 
Internet Caucus Advisory Committee in educating Congress about the Internet and 
related policy issues. Mr. Lordan helps coordinate those Internet Caucus Advisory 
Committee initiatives as well as other public education activities regarding the 
Internet. In 1999, Lordan helped develop and launch the GetNetWise "one-click" 
parental empowerment resource and has since launched the "State of the Net" project 
designed to measure the success of the Internet -- in cultural, socio-political and 
economic terms. 
 
Since graduating from law school in 1995, Mr. Lordan has amassed a broad range of experience in law, public 
policy, media relations and political strategizing. Prior to joining the IEF Mr. Lordan served as deputy policy 
counsel for the Internet Alliance, a Washington-based industry trade association. Mr. Lordan's other posts 
include: Edelman Public Relations Worldwide, full time consultant for AT&T's Law and Government Affairs 
Department and WGBH Educational Foundation. A graduate of Suffolk University Law School in Boston, 
Massachusetts, Mr. Lordan currently resides in Washington, DC. 
 
 
Jeff J. McIntyre 
Senior Legislative and Federal Affairs Officer, American Psychological Association 

Jeff McIntyre is a Senior Legislative and Federal Affairs Officer for the American Psychological Association 
(APA).  As such, he is responsible for covering issues regarding media and telecommunications, criminal justice, 
and international issues.   
 
Jeff was named as part of the negotiation team for the development of a new television ratings system and 
participated in a series of meetings with former Vice President Gore on the matter.  He was named to the White 
House Task Force on Navigating the New Media.  He served as an advisor to the Federal Communication 
Commission’s V-Chip Task Force and the Federal Trade Commission’s Study on the Marketing of Violence to 
Children.  He has testified before the Senate Commerce Committee, the House Judiciary Committee, and the 
House Commerce Committee of the United States Congress, the National Academy of Sciences, and the U.S. 
Institute of Medicine concerning children and media issues. 
 
Jeff has appeared on/in CNN, Fox News, The New York Times, The Los Angeles Times, CBS, The Washington 
Post, Headline News, C-SPAN, The Village Voice, several local public affairs television programs, and on 
numerous radio talk shows through out the United States.   He has been an invited speaker before organizations 
such as the Ms. Foundation for Women, TransAfrica, the Children’s Defense Fund, and the Toy Manufacturers 
of America.  His publications include a recent article in the Journal of the American Behavioral Scientist. 
 
His prior experience includes death penalty work with Amnesty International and several years in the 
Washington D.C. inner-city school system teaching conflict resolution and non-violence skills to gang members.  
He is an avid whitewater kayaker, holding the highest teaching and rescue certifications from the American 
Canoe Association and is currently sponsored by Dragorossi Kayaks of Milan, Italy.  Jeff holds a graduate 
degree in Ethics from The American University in Washington D.C.  
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Patti Miller 
Vice President and Director, Children & the Media Program, 
Children Now 

Patti Miller is Vice President and Director of the Children & the Media Program 
at Children Now, a national child advocacy organization. She oversees 
independent research projects on children and the media and monitors public 
policy development in the communications field as it affects children. Her areas 
of expertise include: children’s media policy, prime time television diversity, 
children's programming and gender representations in media. She has testified 
before the Senate Commerce Committee and the Federal Communications 
Commission on various children and media issues. 
 
Prior to joining Children Now, Ms. Miller worked as a project manager at a San 
Francisco-based research firm, evaluating children’s educational programs for 
PBS. She also spent several years working in research and production for CBS News in Washington, D.C.  Ms. 
Miller holds a master’s degree in social sciences in education from Stanford University and is a Phi Beta Kappa 
graduate of the University of California at Berkeley with a degree in mass communications.  
 
 
Brent Olson 
Assistant Vice President, Regulatory Policy, AT&T 

Brent Olson serves as Assistant Vice President-Regulatory Policy, Emerging 
Services and Technologies at AT&T.  Mr. Olson's responsibilities at AT&T 
include helping to develop, and coordinate at the federal and state levels, AT&T's 
regulatory policies covering emerging technologies, such as broadband, IP-based 
services, and video technology services. 
 
Mr. Olson has more than 12 years of telecommunications law and policy 
experience, most recently having served at the FCC as the Deputy Chief, 
Competition Policy Division of the Wireline Competition Bureau, where he helped 
lead the division’s work on a number of competition-related matters, such as the 
UNE Triennial Review proceeding, and various broadband-related matters.   
 
Prior to joining the FCC, Mr. Olson was responsible for overseeing US regulatory 
issues for Cable & Wireless, a global internet and telecommunications company, developing and advocating the 
company’s policy positions in front of the FCC and state regulatory bodies.  Mr. Olson started his legal career as 
an attorney at the FCC, beginning as a staff attorney in the then newly-formed Cable Services Bureau and 
culminating with a 3½ year stint as a senior attorney in the Policy Division of the Common Carrier Bureau in the 
wake of the 1996 Telecom Act. 
 
He is a graduate of Northwestern University and holds a JD from the UCLA School of Law. 
 
 
Lesli Rotenberg 
Senior Vice President, PBS KIDS Next Generation Media 

Lesli Rotenberg is a leading brand strategist specializing in media brands. Her 
experience spans the worlds of broadcast and cable television, feature films, home 
video and publishing.  
 
PBS recently appointed Rotenberg to lead PBS KIDS Next Generation Media, a 
five-year initiative defining the role PBS will play in the changing digital 
children’s media landscape.  Most immediately prescribed by this initiative are a 



 9 of 10

new preschool multi-platform destination and a 24-hour multicast service for early elementary school kids 
launching in fall 2006. Additionally, Rotenberg continues to oversee the strategic positioning of primetime and 
children’s programming, online content and education services across a growing number of media platforms.   
 
Rotenberg was named one of the nation’s top 15 “Women to Watch” by Advertising Age in 2001.  Rotenberg 
has received numerous advertising and promotion honors including the 2003 Emmy for Best Commercial, the 
2004 CINE Special Jury Award for Best On-Air Promo. 
 
Prior to joining PBS, Rotenberg was Vice President of Marketing for Animal Planet, a division of Discovery 
Communications, Inc.  Her career also includes marketing and editorial posts at Vestron, Simon & Schuster and 
Scholastic. 
 
 
Moderators 
 
Michael Calabrese, 
Vice President and Director, Wireless Future Program, New America Foundation 

Michael Calabrese is Vice President and Director of the Wireless Future 
Program at the New America Foundation, a non-profit think tank based in 
Washington, D.C. He oversees the Foundation’s efforts to improve our nation’s 
management of publicly-owned assets – particularly the public airwaves.  New 
America advocates open, unlicensed access to an increasing share of the 
airwaves to facilitate community wireless networks that promote more 
affordable broadband access and non-commercial media platforms. It also 
advocates a greater return to the public from commercial licensees, including 
spectrum fees earmarked to finance the digital future of non-commercial public 
service media. 
 
Previously, Mr. Calabrese served as General Counsel of the Congressional Joint 
Economic Committee and as benefits counsel at the national AFL-CIO.   He is 
the co-author of three previous books on policy and politics and has published 
opinion articles in the nation’s leading outlets, including The Atlantic Monthly, 
The Washington Post, The Wall Street Journal and The New York Times.  He is a graduate of Stanford Business 
and Law Schools, where he earned a JD/MBA degree; and a graduate of Harvard College, where he earned a 
B.A. in Economics and Government.   
 
 
Drew Clark, 
Senior Writer, National Journal Group 

Drew Clark is Senior Writer for National Journal Group. Since the founding of 
National Journal's Technology Daily in 1998, Clark has reported on and 
analyzed Internet law and its impact on privacy, intellectual property, antitrust, 
free speech and telecommunications. He is also Senior Editor, National 
Journal’s Insider Update: The Telecom Act, devoted to daily coverage of 
communications policy. As Contributing Editor for Congress Daily, he explores 
the digital convergence of broadcasting, satellite, cable, wireless, 
telecommunications and technology in his column, "Wired in Washington." His 
blog is www.drewclark.com.  
  
Clark is a sought-after speaker on technology trends for events including the 
Consumer Electronic Show and the Higher Education Technology Alliance. He 
regularly comments on television and in print for the Washington Post's Outlook 
section, Slate, and Reason. An honors graduate of Swarthmore College and the 
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Columbia Graduate School of Journalism, Clark assisted in the launch of The New York Times on the Web. He 
has worked for daily newspapers in New York City, San Francisco and Johannesburg, South Africa, where he 
wrote about the end of apartheid. Clark has completed 14 marathons, including two Boston marathons. He lives 
in McLean, Virginia, with his wife, Jennifer, and six-year-old son, Elijah. 
  


